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АННОТАЦИИ

Государственное и муниципальное управление 
×åðíûõ Ñ.È. Âñòóïëåíèå Ðîññèè â ÂÒÎ: èìïåðàòèâíîñòü êîíêóðåíòíîé íàöèî-
íàëüíîé ïðîìûøëåííî-èííîâàöèîííîé ïîëèòèêè
Ðàññìîòðåí êîìïëåêñ óãðîç òåõíîëîãè÷åñêîìó ðàçâèòèþ Ðîññèè êàê ðåçóëüòàò âñòó-
ïëåíèÿ â ÂÒÎ. Äàíû ðåêîìåíäàöèè ïî ñîâåðøåíñòâîâàíèþ íàó÷íî-òåõíè÷åñêîé è 
èííîâàöèîííîé ïîëèòèêè ãîñóäàðñòâà â óñëîâèÿõ óñèëåíèÿ ðûíî÷íîé êîíêóðåíöèè.
Áèðþêîâ Â.À., Êàøèðèí Â.Â. Äîëãîâûå êðèçèñû â ñèñòåìå ãîñóäàðñòâåííîãî 
óïðàâëåíèÿ: ñðàâíèòåëüíûé ìåæñòðàíîâîé ïðè÷èííûé àíàëèç
Íà ïðèìåðå ÑØÀ, ñòðàí Åâðîñîþçà è Ðîññèè ïîêàçàíà äèíàìèêà ãîñóäàðñòâåííîãî 
äîëãà, à òàêæå åå ïðè÷èíû è óãðîçû äëÿ óñòîé÷èâîãî ôóíêöèîíèðîâàíèÿ ýêîíîìèê. 
Ñôîðìóëèðîâàíû âîçìîæíûå ñöåíàðíûå âàðèàíòû ïðåîäîëåíèÿ ïîëíîìàñøòàáíîãî 
äîëãîâîãî êðèçèñà.

Стратегический менеджмент
Ëàïèöêàÿ Ë.Â., Ëàïèöêèé À.Â. Ñîâåðøåíñòâîâàíèå äèàãíîñòèêè ïðîäóêòîâîãî 
ïîðòôåëÿ â ñèñòåìå ñòðàòåãè÷åñêîãî ìåíåäæìåíòà
Äàí îáçîð èñïîëüçóåìûõ â ìèðîâîé ïðàêòèêå ìåòîäîâ àíàëèçà ïðîäóêòîâîãî ïîðò-
ôåëÿ êîìïàíèé. Ïðåäëîæåíà àâòîðñêàÿ ìîäèôèêàöèÿ êëàññè÷åñêîé ÁÊÃ-ìàòðèöû, 
âêëþ÷àþùàÿ íîâóþ ãðóïïèðîâêó òîâàðîâ è ðàçëè÷íûå ñòðàòåãè÷åñêèå êóðñû èõ ïðî-
äâèæåíèÿ íà ðûíîê.
Ïîïîâ Ñ.À. Îá àêòóàëüíûõ ìèðîâûõ êîíöåïöèÿõ ñòðàòåãè÷åñêîãî ìåíåäæìåí-
òà
Èçëîæåíû ðåçóëüòàòû àâòîðñêîãî àíàëèçà íîâåéøèõ çàðóáåæíûõ êîíöåïöèé ñòðàòå-
ãè÷åñêîãî ìåíåäæìåíòà. Â äàííîì êîíòåêñòå ïîäðîáíî îõàðàêòåðèçîâàíû ðàáîòû 
Ê. Êðèñòåíñåíà, Ã. Õàìåëà, Ê. Ïðàõàëàäà.

Корпоративный менеджмент
ßêóòèí Þ.Â. Î ïðîòèâîðå÷èÿõ è ïóòÿõ ñîâåðøåíñòâîâàíèÿ ìîäåëè óïðàâëå-
íèÿ êðóïíîêîðïîðàòèâíûì ñåêòîðîì â êîíòåêñòå ãëîáàëüíûõ öèâèëèçàöèîí-
íûõ è ôèíàíñîâûõ óãðîç
Äàíà õàðàêòåðèñòèêà, à òàêæå êðèòè÷åñêèé àíàëèç íîâåéøèõ òåíäåíöèé â àìåðèêàí-
ñêîé ïðàêòèêå ðåãóëèðîâàíèÿ êîðïîðàòèâíîãî ñåêòîðà. Ñôîðìóëèðîâàíû îñíîâíûå 
íàïðàâëåíèÿ ñîâåðøåíñòâîâàíèÿ èíñòèòóöèîíàëüíûõ ïðàâèë â îáëàñòè êîðïîðàòèâ-
íîãî óïðàâëåíèÿ. Èçëîæåíû ðåêîìåíäàöèè ïî ïîâûøåíèþ êà÷åñòâà ðåãëàìåíòàöèè 
êîðïîðàòèâíîé ïîëèòèêè íà ìèêðîóðîâíå.
Ùóêèíà Ë.Ã. Ìåõàíèçìû ìîòèâàöèè âíóòðåííèõ ñòåéêõîëäåðîâ â ñèñòåìàõ 
êîðïîðàòèâíîãî óïðàâëåíèÿ
Ðàññìîòðåíû îñîáåííîñòè ìîòèâàöèè êîðïîðàòèâíûõ óïðàâëÿþùèõ â óñëîâèÿõ 
àêòóàëüíîñòè óãðîç ïîãëîùåíèé (ñëèÿíèé) ôèðì. Ïðåäëîæåíà òåîðåòèêî-èãðîâàÿ 
ìîäåëü âçàèìîñâÿçè ìîòèâàöèè îñíîâíûõ ãðóïï ñòåéêõîëäåðîâ: àêöèîíåðîâ, òîï-
ìåíåäæìåíòà, íàåìíîãî ïåðñîíàëà. Äàíà ñðàâíèòåëüíàÿ õàðàêòåðèñòèêà ñòèìóëèðó-
þùèõ ñèñòåì, äåéñòâóþùèõ â âåäóùèõ çàðóáåæíûõ è ðîññèéñêèõ íåôòÿíûõ êîìïà-
íèÿõ.
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Маркетинг и логистика
×åãëîâ Â.Ï. Îñîáåííîñòè òåõíîëîãèé òîâàðîäâèæåíèÿ â ñåòåâûõ òîðãîâûõ 
îðãàíèçàöèÿõ
Íà îñíîâàíèè àíàëèçà äåÿòåëüíîñòè êðóïíåéøèõ òîðãîâûõ ñåòåé äàíà ñèñòåìàòèçàöèÿ 
èñïîëüçóåìûõ òåõíîëîãèé òîâàðîäâèæåíèÿ. Êîìïëåêñíî îõàðàêòåðèçîâàíû äîñòîèí-
ñòâà è íåäîñòàòêè äåéñòâóþùèõ òåõíîëîãè÷åñêèõ ñõåì ëîãèñòèêè ðèòåéëåðîâ.
Ïëåùåíêî Â.È. Âëèÿíèå èçìåíåíèé çàêîíîäàòåëüñòâà íà ìàðêåòèíãîâóþ äåÿ-
òåëüíîñòü ïðåäïðèÿòèé-ïðîäàâöîâ
Ðàññìîòðåíû îñîáåííîñòè ýêîíîìè÷åñêîãî ïîâåäåíèÿ ïðåäïðèÿòèé-ïîñòàâùèêîâ 
(ïðîäàâöîâ) â êîíòåêñòå Ôåäåðàëüíîãî çàêîíà ¹ 223. Ïîêàçàíû îñíîâíûå óãðîçû 
äëÿ äåÿòåëüíîñòè ïðåäïðèÿòèé-ïîñòàâùèêîâ, ñâÿçàííûå ñ íîâûìè èíñòèòóöèîíàëü-
íûìè ïðàâèëàìè.
Âèíñëàâ Þ.Á., Êóøåëü Å.Ñ. Àíàëèç êîíêóðåíòîñïîñîáíîñòè âóçà: 
ñî÷åòàíèå èíòåãðàöèîííîãî, ìàðêåòèíãîâîãî è áåí÷ìàðêèíãîâîãî ïîäõîäîâ
Èçëîæåí àâòîðñêèé ïîäõîä ê àíàëèçó êîíêóðåíòîñïîñîáíîñòè âóçà, ó÷èòûâàþùèé 
ìíîæåñòâåííîñòü âèäîâ åãî äåÿòåëüíîñòè. Îáîñíîâàíà öåëåñîîáðàçíîñòü ñî÷åòàíèÿ 
ìåòîäîâ ìàðêåòèíãà è  áåí÷ìàðêèíãà â êîíêóðåíòíîì ñòðàòåãè÷åñêîì àíàëèçå.

Производственный менеджмент
Âèíàðèê Â.À. Ýôôåêòû ñåðòèôèêàöèè ñèñòåì ìåíåäæìåíòà êà÷åñòâà 
(îáçîð çàðóáåæíûõ èññëåäîâàíèé)
Äàí èñòîðè÷åñêèé îáçîð ñòàíîâëåíèÿ ìèðîâîé ñèñòåìû ìåíåäæìåíòà êà÷åñòâà. 
Ñèñòåìàòèçèðîâàíû è îõàðàêòåðèçîâàíû ðåçóëüòàòû çàðóáåæíûõ ýìïèðè÷åñêèõ èññëå-
äîâàíèé, îòðàæàþùèõ ýôôåêòèâíîñòü ìåæäóíàðîäíûõ ïðîöåäóð ñåðòèôèêàöèè êà÷å-
ñòâà ïðîäóêöèè.

Инновационный менеджмент
Ìåäèíà Å.Â. Ñòàíäàðòèçàöèÿ êîðïîðàòèâíîãî óïðàâëåíèÿ â èííîâàöèîííûõ 
êîìïàíèÿõ
Ïîêàçàíû îñîáåííîñòè èííîâàöèîííûõ ôèðì â àñïåêòå ïðîòèâîðå÷èâîñòè èíòåðåñîâ 
ðàçðàáîò÷èêîâ íîâøåñòâ è èíâåñòîðîâ. Îáîñíîâàíà íåîáõîäèìîñòü ìîäèôèêàöèè ñòàí-
äàðòîâ êîðïîðàòèâíîãî óïðàâëåíèÿ äëÿ èííîâàöèîííûõ êîìïàíèé. Ðàññìîòðåíû ïðèí-
öèïû êîðïîðàòèâíîãî óïðàâëåíèÿ, ðåêîìåíäóåìûå ìåæäóíàðîäíûìè ñòàíäàðòàìè äëÿ 
èííîâàöèîííûõ ôèðì.

Управление организационным развитием
Êðóòîâà À.Â., Ìîëîä÷èê Ì.À., Ïóñòîâîéò Ê.Ñ. Ìåòîäè÷åñêèå âîïðîñû îöåíêè 
ïðîöåññîâ ñàìîðàçâèòèÿ îðãàíèçàöèè
Ïîä÷åðêèâàåòñÿ âàæíîñòü îðãàíè÷åñêîãî ðîñòà ñîâðåìåííûõ êîìïàíèé íà îñíîâå 
ïðèíöèïîâ ñàìîîðãàíèçàöèè. Îïðåäåëåíû êëþ÷åâûå ïðèçíàêè (õàðàêòåðèñòèêè) 
òàêèõ ïðîöåññîâ. Ïðåäëîæåíà ìåòîäèêà äèàãíîñòèêè óðîâíÿ ñàìîîðãàíèçàöèè ïðåä-
ïðèÿòèé, ïîêàçàíû ðåçóëüòàòû åå ïðàêòè÷åñêîãî ïðèìåíåíèÿ.
Ïàùåíêî Ä.Ñ. Ïðîåêòèðîâàíèå îðãàíèçàöèîííûõ èçìåíåíèé â IT-êîìïàíèÿõ ñ 
ó÷åòîì ôàêòîðîâ ïðîòèâîäåéñòâèÿ
Ðàññìîòðåíû òèïè÷íûå ýòàïû îðãàíèçàöèîííûõ èçìåíåíèé â êîìïàíèÿõ ñôåðû 
èíôîðìàöèîííûõ òåõíîëîãèé. Îõàðàêòåðèçîâàíû òåõíîëîãèè ïðåîäîëåíèÿ ñîïðî-
òèâëåíèÿ âíåäðåíèþ îðãàíèçàöèîííûõ íîâøåñòâ íà êàæäîì ýòàïå ðåñòðóêòóðèðîâà-
íèÿ äàííûõ êîìïàíèé.
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Статистика, факты, комментарии
Ïîëóøèí À.À. Ñðàâíèòåëüíûé ìåæñòðàíîâîé àíàëèç íàëîãîîáëîæåíèÿ äîõîäîâ 
ôèçè÷åñêèõ ëèö
Äàí ïîäðîáíûé àíàëèç ìèðîâîãî îïûòà èñïîëüçîâàíèÿ øêàë è ñòàâîê íàëîãîâ íà 
äîõîäû ôèçè÷åñêèõ ëèö. Ïðè ýòîì âûÿâëåíû êàê îáùèå, òàê è ñïåöèôè÷åñêèå (äëÿ 
îòäåëüíûõ ñòðàí) õàðàêòåðèñòèêè ñèñòåì íàëîãîîáëîæåíèÿ. Ñôîðìóëèðîâàíû îñíîâ-
íûå ïðèíöèïû ñîâåðøåíñòâîâàíèÿ íàëîãîîáëîæåíèÿ äîõîäîâ ôèçè÷åñêèõ ëèö.

Научные сообщения
Áàæåíîâ À.Â. Ê õàðàêòåðèñòèêå îñíîâíûõ íàïðàâëåíèé ñîöèàëüíîé äåÿòåëüíî-
ñòè êðóïíûõ êîðïîðàöèé
Èçëîæåí îïûò êðóïíåéøèõ ðîññèéñêèõ êîìïàíèé ïî ðàçðàáîòêå è ðåàëèçàöèè ñòðà-
òåãèé è ïëàíîâ ñîöèàëüíîé äåÿòåëüíîñòè. Äàíà õàðàêòåðèñòèêà ó÷àñòèÿ êðóïíîãî 
áèçíåñà â ïîääåðæêå îáúåêòîâ ñîöèàëüíîé èíôðàñòðóêòóðû, ïðîôåññèîíàëüíîé ïîä-
ãîòîâêè êàäðîâ, ìåäèöèíñêîì îáñëóæèâàíèè ïåðñîíàëà.
Êóðøèåâà Í.Ì. Î âàæíîñòè óïðàâëåíèÿ ðàçâèòèåì êàðüåðû ãîñóäàðñòâåííûõ 
è ìóíèöèïàëüíûõ ñëóæàùèõ
Ðàññìîòðåíû îñíîâíûå ïðèíöèïû óïðàâëåíèÿ êàðüåðîé ãîñóäàðñòâåííûõ ñëóæàùèõ. 
Îõàðàêòåðèçîâàíû ïðîáëåìíûå âîïðîñû óïðàâëåíèÿ êàðüåðîé â îðãàíàõ âëàñòè íà 
ïðèìåðå ðåñïóáëèêè Äàãåñòàí.

Óíèâåðñèòåò «Ìåíåäæìåíòà è áèçíåñ-àäìèíèñòðèðîâàíèÿ»

Æóðíàë 
«Ìåíåäæìåíò è Áèçíåñ-Àäìèíèñòðèðîâàíèå»

Òåîðèÿ è ïðàêòèêà ðîññèéñêîãî óïðàâëåíèÿ

Êîìïëåêñíàÿ ìíîãîóðîâíåâàÿ àíàëèòèêà

Ïîäïèñíîé èíäåêñ æóðíàëà â êàòàëîãå «Ïðåññà Ðîññèè» – 42300
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ANNOTATIONS

Public and municipal administration 
Chernykh S. Entrance Russia into the WTO: imperativeness of competition national 
industrial and innovative policy
The complex of threats to technological development of Russia as result of accession to 
WTO is considered. Recommendations about improvement of scientific and technical and 
innovative policy of the state in the conditions of strengthening of the market competi-
tion are made.
Biryukov V., Kashirin V. Debt crises in system of public administration: compara-
tive intercountry causal analysis
On the example of the USA, the European Union countries and Russia dynamics of a 
public debt, and also its reason and threat for steady functioning of economy is shown. 
Possible scenario options of overcoming of full-scale debt crisis are formulated.
Strategic management
Lapitskya L., Lapitskiy A. Perfection of diagnostics of a grocery portfolio in system 
of strategic management
The review of methods of the analysis of a grocery portfolio of the companies used in world 
practice is given. The author's modification of a classical BKG-matrix including new group 
of goods and various strategic courses of their advance on the market is offered.
Popov S. Ob actual world concepts of strategic management
Results of the author's analysis of the latest foreign concepts of strategic management are 
stated. In this context K. Christensen, G. Hamel, K. Prakhalad's works are in detail char-
acterized.

Corporate management
Yakutin Yu. About contradictions and ways of improvement of model of management 
Sector of large corporations in a context of global civilization and financial threats
The characteristic, and also the critical analysis of the latest tendencies in the American 
practice of regulation of corporate sector is given. The main directions of improvement of 
institutional rules in the field of corporate governance are formulated. Recommendations 
about improvement of quality of a regulation of corporate policy at microlevel are stated.
Shchukina L. The mechanism of motivation of internal stakeholders in corporate 
management systems
Features of motivation of corporate managing directors in the conditions of relevance of 
threats of absorption (merges) of firms are considered. The game-theoretic model of inter-
relation of motivation of the main groups of stakeholders is offered: shareholders, top 
management, hired personnel. The comparative characteristic of the stimulating systems 
operating in the leading foreign and Russian oil companies is given.

Marketing and logistics
Cheglov V. Features of technologies of merchandising in network trade organiza-
tions
On the basis of the analysis of activity of the largest distribution networks systematiza-
tion of used technologies of merchandising is given. Merits and demerits of existing 
technological schemes of logistics of retailers are in a complex characterized.
Pleshchenko V. Influence of changes of the legislation on marketing activity of the 
enterprises sellers
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Features of economic behavior of the enterprises suppliers (sellers) in a context of the 
Federal law No. 223 are considered. The main threats for activity of the enterprises sup-
pliers, connected with new institutional rules are shown.
Vinslav Yu., Kushel E. Analysis of competitiveness of higher education institutions: 
combination of integration, marketing and benchmarking approaches
Author's approach to the analysis of competitiveness of the higher education institution, 
considering plurality of types of its activity is stated. Expediency of a combination of 
methods of marketing and benchmarking in the competitive strategic analysis is proved.

Production management
Vinarik V. Effects of certification of systems of quality management (review of 
world practice)
The historical review of formation of world quality management system is given. Results of 
the foreign empirical researches reflecting efficiency of the international procedures of certi-
fication of quality of production are systematized and characterized.Innovative management
Medina E. Standartization of corporate governance in the innovative companies
Features of innovative firms in aspect of discrepancy of interests of developers of innova-
tions and investors are shown. Need of modification of standards of corporate governance 
for the innovative companies is proved. The principles of corporate governance recom-
mended by the international standards for innovative firms are considered.

Management of organizational development
Krutova A., Molodchik M., Pustovoyt K. Methodical questions of an assessment of 
processes of self-development of the organization
Importance of organic growth of the modern companies on the basis of the principles of 
self-organization is emphasized. Key signs (characteristics) of such processes are defined. 
The technique of diagnostics of level of self-organization of the enterprises is offered, 
results of its practical application are shown.
Pashchenko D. Design of organizational changes in the IT companies taking into 
account counteraction factors
Typical stages of organizational changes in the companies of the sphere of information 
technologies are considered. Technologies of overcoming of resistance to introduction of 
organizational innovations at each stage of restructuring of data of the companies are 
characterized.

Statistics, facts, comments
Polushin A. Comparative semi-tires intercountry analysis of the taxation of the 
income of individuals
The detailed analysis of world experience of use of scales and rates of taxes on the income 
of individuals is given. Are thus revealed as the general, and specific (for the certain 
countries) characteristics of this system of the taxation. The basic principles of improve-
ment of the taxation of the income of individuals are formulated.

Scientific messages
Bazhenov A. To the characteristic of the main directions of social activity of large 
corporations
Experiment of the largest Russian companies on development and realization of strate-
gy and plans of social activity is stated. The characteristic of participation of large busi-
ness in support of objects of social infrastructure, vocational training of shots, medical 
care of the personnel is given. 



Стартовал ежегодный XVI Всероссийский конкурс научных работ молодежи 
«Экономический рост России» для учащихся общеобразовательных и экономиче-
ских школ, лицеев, гимназий и колледжей (9—11-е классы); студентов и слушате-
лей высших учебных заведений России; научных сотрудников, аспирантов, соис-
кателей научно-исследовательских институтов и высших учебных заведений Рос-
сии в возрасте до 30 лет.

Конкурс организован  Вольным экономическим обществом России и проводит-
ся при поддержке Финансового университета при Правительстве Российской Фе-
дерации, Издательского дома «Экономическая газета», Института экономики РАН. 
Всероссийский конкурс научных работ молодежи «Экономический рост России» 
успешно проводится ВЭО России на протяжении 16 лет. Церемонии награждения 
победителей и призеров конкурса в разные годы проходили в Москве в Круглом 
зале «Президент-Отеля», в Каминном зале Дома экономиста, в Екатерининском 
зале Большого дворца музея-заповедника «Царицыно». 

Оргкомитет конкурса возглавляет президент ВЭО России Г.Х. Попов. Состав 
Оргкомитета сформирован из ученых, государственных и общественных деяте-
лей, экономистов-практиков, представителей ведущих экономических образова-
тельных учреждений высшего профессионального образования Москвы и научно-
исследовательских институтов экономического профиля.

Цель конкурса — выявление, поощрение, стимулирование талантливой моло-
дежи, пропаганда научной деятельности, повышение образовательного и интел-
лектуального уровня молодежи.

Ввиду приоритетных для страны задач роста интеллектуального потенциала и 
повышения качества человеческого капитала значение конкурса на современном 
этапе многократно увеличивается. 

Более полную информацию о конкурсе вы можете получить на сайте www.
veorus.ru.
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Kurshieva N. About importance of management of development of career of the civil 
and municipal servants
The basic principles of management are considered by career of civil servants. Problem 
questions of management by career on the example of the Republic of Dagestan are char-
acterized


